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We’re the first choice of people buying marketing automation for the 

second time. Why? There are a few reasons, but one of main ones is our 

awesome Customer Success team — who wrote this guide specifically 

to help our customers who want to understand and increase their email 

deliverability.

In this Deliverability Guide, they’ll share the definitions and best practices 

to get your email to the inbox.  I sincerely hope you’ll find this guide useful.

In case you didn’t know, all Net-Results free trial participants receive full Net-

Results support. That’s right — the full customer experience, 

including onboarding and training, even before you’ve given us 

a penny. You can go ahead and schedule a demo right over here 

to get started.

HI, WE’RE NET-RESULTS!

MIKE WARD, CEO
BOOK A  DEMO

https://www.net-results.com/demo-request/?utm_campaign=demo&utm_source=deliverability-guide&utm_medium=pdf&utm_content=button&utm_term=pg-2


W H A T  I S  D E L I V E R A B I L I T Y ?

WHAT IS EMAIL DELIVERABILITY?
Email Deliverability: when an email is successfully 

delivered to the recipient’s inbox

Why is it important?

As email is the primary method of customer communication for a lot 

of business, strong deliverability is critical. Your delivery rate is the 

total number of emails successfully delivered to the Internet Service 

Providers (ISPs) divided by the total number of emails sent.

The higher your delivery rate and the more emails that make it to 

the inbox, the better the response will be to your messages. Whether 

you drive revenue from email or have goals for new user acquisition, 

engagement, or customer retention, paying close attention to your 

email deliverability is key.

Email
Deliverability = Total number of emails successfully

delivered to the ISPs

Total number of emails sent



Good email deliverability is influenced by a lot of factors, including 

having a good sending reputation, signing your mail, maintaining clean 

lists, sending wanted content, and a whole lot of other factors. There 

are some standard email deliverability best practices that you should 

follow to make sure that your emails reach the inbox.

Including:

— Building your sender reputation

— Securing your infrastructure

— Authenticating your mail streams

— Monitoring your sending data

— Sending wanted mail
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WHAT INFLUENCES 
DELIVERABILITY?

W H A T  I S  D E L I V E R A B I L I T Y ?



Net-Results helps you achieve strong email deliverability by providing 

the following features in each of these best practices and more:

1 :  REPUTATION MONITORING

2: ISP MONITORING

3: ISP OUTREACH

4: SPF AND DKIM

5: SPAM FILTER TESTING

6: DEDICATED IP ADDRESSES (UPON REQUEST)

7:  BULK SENDER NOTIFICATION

8: FEEDBACK LOOPS

9: REAL-TIME ANALYTICS

10:  OPEN AND CLICK TRACKING

HOW DOES
NET-RESULTS HELP?

M A I N T A I N  D E L I V E R A B I L I T Y



We take care of setting up domain branding and all the 

records that show the internet that we are able to send 

on your behalf. However, there are a few things that your 

company still needs to keep in mind to help maintain 

high deliverability:

Domain Reputation

Your specific domain has a reputation of its own that 

ISPs use when filtering your emails. While this means 

you have the flexibility to change IPs and Email Service 

Providers (ESPs) without damage to your reputation, 

it also means that an email sending mistake can now 

affect your domain reputation and your brand in a 

bigger way than it ever has before. Having good sending 

practices is more important than ever! 

Quick Tip from Rachel on the Customer Success Team!

More questions? Schedule a call with a member of our team of marketing 

automation experts who can walk you through all the ways that Net-Results  can 

help your deliverability and increase your company’s revenue.

M A I N T A I N  D E L I V E R A B I L I T Y

https://calendly.com/net-results-customer-success


M A I N T A I N  D E L I V E R A B I L I T Y

Don’t buy lists - if we could 

choose, this is one thing 

that we encourage you to 

take away. It can be tempting to grow 

your email marketing subscriber numbers by buying an 

email list, but it’s a really bad idea. The people on that list 

didn’t opt in to receive your emails, so the chances are that 

when they get emails from an unknown contact, they’ll mark 

them as spam. Spam reports affect your sender reputation 

and therefore affect your deliverability. Additionally, these 

lists can contain SPAM TRAP emails. These are email 

addresses that ISPs and blacklist providers use to identify 

people who aren’t managing their email lists well. These 

email addresses can appear on bought lists, or scraped 

lists, which is another reason why you should never do this. 

Only send emails to Contacts who engage with your 

brand - if you have Contacts that have not engaged with 

your brand it can be good to employ a sunsetting policy, 

which basically means determining what your company 

views as an "unengaged" lead and ceasing communication 

with them. How often you sunset contacts can depend on 

your sales cycle.

NET-RESULTS SENDING

BEST PRACTICES

Follow these best practices

Want to keep your deliverability up?



Don’t ambush a company email 

server - if you are sending the same 

email to a large group of Contacts 

at the same company, break up the 

list and stagger the emails. Email 

servers can view your mass list as a 

spam to their employees and block 

you at the gate, sending you to SPAM 

or blocking your email entirely. 

Use Subscriptions - this is one of 

the best ways to have Contacts tell 

you exactly the type of emails they 

want to receive from you. High opens 

= high deliverability score = you are 

more likely to get to new Contacts 

inboxes when you email them for 

the first time. Examples include:

— Events

— Blog 

— Company updates

— Promotions and Deals

— Special officers

— Etc...

Use a Preference center Form - 

When you first email a new contact 

you can use a Preference Center form 

to allow Contacts to manage their 

subscriptions. So many companies 

only give the option to completely 

unsubscribe or receive all their 

emails, and using Subscriptions 

and a Preference center form helps 

establish trust between your brand 

and your contacts.

To help protect your domain, NR will 

not send emails to Contacts that are 

unsubscribed or bounced. 

M A I N T A I N  D E L I V E R A B I L I T YM A I N T A I N  D E L I V E R A B I L I T Y



Net-Results Email Best Practices

Images - Allow your images to have purpose in your email. There isn’t a 

hard and fast number that will send you to SPAM  but if you find yourself 

with 7+ images in one communication, you may want to consider if you 

are relying too heavily on graphics to convey your message.

Links - First ensure each link works correctly (in NR you can do this by 

sending a drip Campaign to yourself). Second, 

Use an easy to find Unsubscribe link - According to Litmus, 43% of 

people mark an email as spam just because they can’t find an easy way 

to unsubscribe. So don’t bury your unsub link in a body of text, make it 

easy to see in the footer of your email AND use a preference center for as 

discussed above. 

M A I N T A I N  D E L I V E R A B I L I T Y

Net-Results will automatically strip out images for the Drag and 

drop builder if the email client does not support them. The Net-

Results HTML builder also provides a plain text version!N
O
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Email deliverability is a complex subject — and wouldn’t it be 
great if you didn’t have to go it alone?

Well, you don’t have to! Here’s the best part: you don’t even have 
to buy our software to get our help. That’s right! We hand out 
the full customer support experience, including resources and 
onboarding, for everyone who signs up for a FREE 14-day trial of 
Net-Results.

Of course, we’re hoping that you’ll find us, and our platform, so 
awesome that you’ll happily stick around. :)

All it takes from here is signing up for a free demo with our 
product team. They’ll show you the platform, talk to you about 
your email practices, and set you on the road to success.

Get to know us, our platform and our team!

https://www.net-results.com/demo-request/?utm_campaign=demo&utm_source=deliverability-guide&utm_medium=pdf&utm_content=button&utm_term=pg-10

