
For Datel Systems,  
Partnership Pays Big Dividends
Datel Systems, a privately held San Diego-based company, prides itself on offering a full set of 
products and services—ranging from network health checks and needs analysis, to both on-site 
and managed IT— for its primarily K-12 education and government customers. Since 1983, Datel 
has met the needs of its customers by keeping pace with changes in the industries it serves, 
as well as the ongoing evolution in technology and service-delivery models. Intel has been the 
company’s partner on this journey. 

From Datel’s beginnings as a Registered member, then Gold, and ultimately, Platinum, it has seen 
the value in partnering with Intel. Through Intel Technology Provider, companies like Datel can 
expand their technical knowledge and market expertise, and obtain the tools needed to become 
more valuable resources for their customers. Intel® Technology Provider is built on the principles 
of technology innovation, vertical opportunity and business enablement. And, like any strong 
partnership, the deeper the investment from the partner, the greater the dividends. Datel has seen 
its benefits increase as its membership has evolved. 

Andrew Piland
COO, Datel Systems

 “ Intel makes us look good. The online training keeps 
us on track and up-to-date on the latest and greatest 
technology.”
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Association with Intel Opens Doors

On making the transition from being a company with 
mainly hardware-centric sales to being evenly focused on 
services offerings, Andrew Piland, COO of Datel Systems, 
says, “Intel has been there along the way. We’ve seen the 
same shifts. And, as Intel focused on selling solutions, 
we worked with them along those same lines.” 

Piland goes on to say that, as Intel formulated 
partnerships with companies that do things beyond 
traditional computing, such as video surveillance, 
for example, Datel leveraged its Intel relationship to 
streamline the decision to work with those companies. 
The way he looks at it: “Intel vets those companies, and if 
they are good enough for Intel, they are good enough for 
us. It takes the guesswork out of it and reduces our risk.”

“Intel makes us look good,” says Piland. “The online 
training keeps us on track and up-to-date on the latest 
and greatest technology”. Datel also takes full advantage 
of customizable marketing materials and web content 
for syndication, which is made available to Intel 
Technology Providers beginning at the Gold level. “It’s 
really beneficial in a number of ways. It frees up internal 
resources we’d use to create it ourselves, and, in a way, 
maybe makes us look bigger than we are.” 

Piland says its association with Intel adds credibility, and 
at the Platinum level, access to Intel experts allows the 

company to do a better job for their customers. “If there’s 
something we don’t know or haven’t done before, we have an 
Intel rep who can get the information. It makes us look good.” 

Datel sees growth on the horizon from expanding its 
services business year over year, and, at the same time, 
Piland says hardware sales have picked up quite a bit 
with Intel-based 2-in-1s, Chromebooks and All-in-Ones. 
Along with the hardware, Datel adds on margin-rich 
complementary sales and services, like infrastructure 
and wireless upgrades, and new cabling. Piland feels it 
has a competitive advantage over non-partners. “Our 
relationship with Intel helps us respond to customers 
more quickly and be more agile. Along with that, it 
comes down to the knowledge that Intel gives us––we 
know what’s happening before most others. It keeps us 
competitive, and we can offer pretty cool things that your 
traditional IT companies may not be able to offer.” Those 
“cool” things range from very high-end custom systems 
for biotech companies to customizable NUCs for local 
country clubs. “Intel has opened up ecosystems for us—it 
makes it pretty easy for us.”

In summarizing Datel’s partnership with Intel, Piland says 
it’s been a very positive experience. “I’m proud to say we’re 
Intel partners, especially at this level.” To non-partners, 
Piland’s question is, “Why wouldn’t you do it? ” “Intel 
makes it so easy. Especially for a Registered partner to get 
to Gold, there’s nothing to it. It’s just a no-brainer to be a 
Gold-level partner and see the benefits that are there.” 
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About Intel Technology Provider
Partners enjoy many benefits across three tiers of program membership [Registered, Gold and 
Platinum]. At Gold and Platinum levels, the benefits and incentives escalate, including the ability 
to both earn points on Intel product purchases and also redeem them for a variety of business-
building rewards. Members at the highest levels enjoy access to sales and marketing tools, online 
training, face-to-face training and exclusive access to premium partner materials. 

In addition, at Gold and Platinum levels, benefits become customized to the partner’s unique 
business and goals, including access to specialty benefits aligned to the vertical industries 
they serve. Upon attaining Platinum-level status, members are assigned a dedicated account 
manager who helps drive sales and solutions and keeps partners ahead of industry trends. 

Learn more about Intel Technology Provider at http://techpartner.intel.com/bcf. 
Create more opportunity for your business and your customers.  Elevate your success and Intel Technology 
Provider status today.
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